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PTA  Began with a Call to Action 

The Parent Teacher Association 
or PTA began when two women 
from Washington, DC decided 
that the children of America 
needed a voice. Alice McLellan 
Birney and Phoebe Apperson 
Hearst sent out a call to action 
and anticipated that maybe 200 
mothers would respond. 
However, on February 17, 1897, 
more than 2,000 people 
respondedðmany were 
mothers, but fathers, teachers, 
laborers, and legislators also 
respondedé.. 



The PTA Message 
Å PTA is the oldest and largest volunteer association working on children 

and youth issues. In Florida alone, we have approximately 300,000 
PTA members. 

Å PTA works for every child, with one voice. 

Å PTA is a nonpartisan, nonsectarian, and noncommercial organization 
that promotes the welfare of children and youth in home, school, 
community and place of worship. 

Å PTA encourages communication and cooperation between parent 
and school to ensure that children and youth receive the best possible 
physical, mental, social and spiritual education. 

Å PTA develops educational programs for parents, teachers, students 
and the general public. 

Å PTA fosters leadership skills in both adults and students. PTA 
volunteers are leaders and advocates in their schools and 
communities. 

 



Purpose of PTA Communications 

 
ÅEncourage involvement with the child in the home 

and in the school. 

Å Inform every family in the school of the aims and 
accomplishments of the unit. 

ÅEncourage attendance at PTA meetings and parent 
involvement in PTA projects and activities. 

ÅFoster cooperation with the school in keeping 
parents informed about school functions, regulations 
and/or procedures on child-related issues. 

Å Inform the community about PTA activities and 
school functions. 

 



Planning for Communications 

 
ÅIdentify the Target Audience 

ïWho do you want to reach? 

ÅChoose the Medium 

ïBest way(s) to reach that audience? 

ÅPrepare the Message 

ïVital to make the connection to PTA mission 

and purpose.  

ïWhat does this do for kids? 



Ways to Deliver Your Message 
PTAs are encouraged to communicate with PTA members and the 
school community. Each unit must determine what will best meet the 
needs of its members and community, and what will fit within its budget 
and capabilities.  

 

Options include: 

Å  Ask Personally / Word of Mouth  

Å  Telephone 

Å  Direct Mail  

Å  Bulletin Boards / Marquees 

Å  Brochures  

Å  Public or School Print Media/TV/Radio  

Å  Newsletters  

Å  Email  

Å  Electronic surveys 

Å  Website 

Å  Social Media 
 

 



Why Create a PTA Newsletter? 

ÅNotify of upcoming events 

ÅInform on current issues 

ÅRecognize achievement 

ÅCreate a family camaraderie 

ÅGet others involved in PTA 



What Are Your Options? 

 

ÅPrint hard copies to distribute 

ÅAdd a couple of PTA pages to school newsletter 

ÅGather email addresses on membership forms 

ÅDistribute electronic version 

 



Why Have a Website? 

ÅTo reach a large audience 

ÅTo save money on 
communication 

ÅTo save time 

ÅTo provide up to date 
information 

ÅTo provide convenience to 
your members 

ÅTo encourage two-way 
communication 



Requirements for a Website 

Å Website committee 

Å Web host   

Å Domain name   

Å Computer software  

Å Content/information 



Types of Content 
ÅMission and goals  

Å Board members 

ÅContact information 

ÅCurrent activities  

Å Calendar 

Å Reflections Program 

Å School information 

Å Membership information 

Å Advocacy information 

Å Links to partner organizations 

Å Volunteer opportunities 

Å Health and Safety issues 

Å Recognize Achievements 

ÅFundraising 

 

 



Create and Share 
ÅResources you can use to help 

create award winning 

newsletters and websites 

ÅShare your newsletters with your 

Council Board or Regions Rep. 

ÅCouncils - Please link your 

website to the Florida PTA 

website!  

ÅThomas Newsletter Grant  

ÅFlorida PTA Promoting 

Communications Excellence 

Award 

 

 



Member Email 
ÅDatabase creation 

ïManual data collection 

ïJust Between Friends 

ïConstant Contact or other email 

marketing services 

ïRSS feed on your website 

ïñCloud toolsò, eg. via Google 

ÅUses 

ïNewsletter delivery 

ïInterim communications 

ïMeeting or event reminders 

ïSurveys 

ÅPrivacy concerns 

 

 



Connect to PTA through a wide 

variety of online social networks. 

 

ÅNational PTA 

ÅFlorida PTA (soon) 

ÅPCCPTA 

ÅOther local units 

 

 

  



Facebook 



Twitter 



YouTube 



Fotki 



National PTA & Facebook  
announce partnership to promote internet safety! 

 


